





Vhen one party is willing to rely
n the actions of another party it
considered to be trust !
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e All human actions a
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Trust brings wit




Your trust is based on
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. PUBLIC RELATIONS ISA
, \ SUSTAINED, PLANNED AND
DELIBERATE

‘ COMMUNICATION, BASED
~|ON TRUTH, TG PROJEET
/*. RIGHT IMAGE OFTHE

ORGANISATIGINE



Public Relations is a decision-making
management practice tasked with
building relationships and interests
between organisations and their
publics based on the delivery of
information through trusted and
ethical communication methods.






Public Relations, Media and
Advertising...the connect !
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What is Wine,
Public Relations? Dine And
Define... Flexible Spine. ..
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Public Relations
IS a
Two way Communication



Public Relations s
different from
Advertising

- which is paid.




PR IS
90% DOING
GOOD

10% TALKING
ABOUT IT |




PUBLIC RELATIONS -
EYHES & EARS OF MANAGEMENT

kg TR SR RS f

 AS A SOCIAL SCIENTIST, SCANNING &
UNDERSTANDING THE ENVIRONMENT IN WHICH
ORGANISATION OPERATES

 ADVISING MANAGEMENT OF PUBLIC
PERCEPTION AND EXPECTATIONS

 KEEPING VIGIL ON INDUSTRY / COMPETITORS



| HAVE GROWN
OVER THE YEARS
WITH MY DEDICATION,

DETERMINATION,
P R ~v HARD WORK AND
| B HONEST EFFORTS...

S
HONEST
COMMUNICATION




DonkitWorRyXaboliiiee
finelRPhetiegrapht,
YalRWilllloeldabsaliiiely
YielhgrandiChastming




A Public Relations Person is a

Visionary |




Public Relations ldol




Public Relations

Listen Mr. P.R.O!

You have to prepare a Press-Note
on our Company's Performance- C a n n Ot e u S e

to build up a Great Image...

as the

white washing
agent

to cover-up
misdeeds !




Public
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1S a
Management
Funetion




Public Relations Process
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Tatget Audience ?

\

A Particular group







Media Manhagement
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Annual Reports

ANNUAL REPORT

2017-2018

Annual Report 2017-2018

EXECUTION
EFFICIENCY

fﬁﬁm -

GAIL (ndi) Limited




Oclober 2019
APUBLICATION OF THE SANMAR GROUF

infinite possibilties

 SHIPPING,

19844018

Sanmar Shipping completes 25 years
i 60 YEARS OF XCELLENCE




Cofporate Brochure
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IndianOil

Energy for India

IndianOil's World-Class Technology

IndianOil



Special Reports

Indian Democracy :
Mantra for effective elections

Public Relations Society of India —

Public Relations Society of India
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stainable Development Report
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Top Management
Messages / Speeches
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New Fiscal Year Message
from Director (Refineries)

With Passion and © y/mu//}l(r/f'nu...
lhe /:IWZM?:}-J are endless

Message from Director (Refineries)
1" September 2011

IndianOil

IndianOil



Publications to mark an
Occasion
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Exhibitions

ions are wonderful platform to show-
, ur\org’anization and dire

e target audience. |

and creativity
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Detailing Event Management
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Ing up Event Management

Jvertisements
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Speech writing / Messages for CEOs

Appropriate occasions



Advertising

\ Effective Adve
your emoti




Make your
communicati
Interestl
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| Be truthf
..what




Would you like to

dance on the tune of
this world -
or




Let the Public
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Thank You |
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